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WEB PRESENCE QUALITY EVALUATION
based on the 7 LOCI META-MODEL

BERGAMO – BRESCIA CAPITALE DELLA CULTURA 2023

Starting from visitbergamo.net; bresciatourism.it; inlombardia.it
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INTRODUCTION
Since there is no official website and no logo of the event Bergamo-
Brescia capitale della cultura 2023 (at least for the time being) we
have chosen to analyse the web presence of the DMOs of the
territory through their official websites:

● Bergamo > www.visitBergamo.net
● Brescia > www.Bresciatourism.it
● Lombardy region > www.InLombardia.it

We have based our analysis on the 7 loci meta-model (identity,
content, services, individuation, management and usability)

http://www.visitbergamo.net
http://www.bresciatourism.it
http://www.inlombardia.it
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WHO? IDENTITY

BERGAMO AND BRESCIA (Lombardy, Italy) 

Bergamo Brescia

Lombardy
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WHO? inLOMBARDIA  
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The W that make up the brand represents exactly

a WOW and the W itself means

VIVA, joy, strength. The sparkling colors represent

the values that the Lombard territory offers:

culture&art, enogastronomy, nature, sport/active,
lakes and mountains, wellness, shopping/design.

Direct link from traditional 
web page to social pages.
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WHO? VisitBergamo 
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Direct link from traditional
web page to social pages and
also to inLOMBARDIA official
website.

A support service for planning the visit of Bergamo:
you can collect your favorite places and save the
dates of the most interesting events in a customized
calendar.

The logo that identifies the
official web page is the same
that is used for social pages.
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WHO? Bresciatourism  
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The logo that identifies the web page is not 
consistent with that represented on social pages.
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WHAT? CONTENT → MANAGERS’ CONTENT COMPLIANCE

INLOMBARDIA 

- about us 
- contacts (users’ can contact 

managers by email thanks to this 
dedicated field of the website)

- info on the stakeholders and 
organizations
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WHAT? CONTENT → MANAGERS’ CONTENT COMPLIANCE 

BRESCIATOURISM

- company profile
- shareholders
- board of directors 
- contact numbers and addresses 
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WHAT? CONTENT → MANAGERS’ CONTENT COMPLIANCE

VISIT BERGAMO 
- about us 
- contacts (users’ can contact the agency 

thanks to this dedicated field) 
- info about the agency
- info about people working in the agency 

are only available in Italian
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WHAT? CONTENT → MEDIA

MEDIA: all three websites show a great number of images 

Bresciatourism
InLombardia 

VisitBergamo
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WHAT? CONTENT →MEDIA

VIDEOS 

InLombardia: videos are provided, 
but only in Italian, for other 
languages there are subtitles VisitBergamo: no videos 

Bresciatourism: we can 
find some videos. In 
this first case, the 
video is provided also 
in English. In the case 
of the video about the 
event of Bagolino 
Carnival, the video is 
available only in Italian 
(no subtitles) 
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WHAT? CONTENT →MEDIA
DOWNLOADABLE MATERIALS 

InLombardia: users can download 
podcasts and Gpx about itineraries, but 
these materials are only available in 
Italian. 

VisitBergamo: users can freely 
download catalogues about 
Bergamo and its land 
(available in different 
languages)

Bresciatourism: in the area “Accessible 
Brescia”, users can download files about 
Slow itineraries in Brescia (both in Italian 
and in English)



14
December 14, 2021. Unibg PMTS 2021/22. IT for Tourism Services - 44141

WHAT? CONTENT → USERS’ CONTENT COMPLIANCE

INLOMBARDIA Tips and Suggestions 

Practical Information

Different sections so that 
users can easily find what they 
want 
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WHAT? CONTENT → USERS’ CONTENT COMPLIANCE

Useful practical information 

BRESCIATOURISM

Tips and suggestions 

Different sections so that 
users can easily find what 
they’re interested about 
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WHAT? CONTENT → USERS’ CONTENT COMPLIANCE

VISITBERGAMO 
Different sections so that users can easily find what they’re looking for 

Thanks to the section “Practical 
Information”, people can easily 
access information about guided 
tours, info points of the city, left 
luggage, Bergamo WiFi, useful 
links and “strutture extra 
alberghiere”

Tips and suggestions 

There is also a Blog, in which people can 
find useful information and articles 
about different categories of interest 
(adventure, culture, events,food…)
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WHAT? CONTENT → LINKS

Links to social media, but also to other useful pages related to the website and services are provided in all three websites.

InLombardia Bresciatourism 
VisitBergamo
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WHAT? CONTENT → EVENTS
All three websites present a section dedicated to events, in which descriptions and useful information about the events are provided.

InLombardia: there’s this section dedicated 
to events where you can search for what 
you’re interested about or scroll down all 
the events suggested by the website. 

Bresciatourism: there’s a section 
dedicated to all the events in Brescia and 
its province. 

VisitBergamo: also this website 
provides a section dedicated to events 
in Bergamo and its province.
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WHAT? CONTENT → EVENTS
Also, links to the events are provided, but in some cases they do not work. 

VisitBergamo: in this case the link 
provided doesn’t work. 

Bresciatourism: in this case, the link 
provided for the event works. 

InLombardia: in this case, the link provided 
for the event works. 
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WHAT? CONTENT → SOURCES COPYRIGHT

InLombardia 

VisitBergamo Bresciatourism 
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WHY? SERVICES
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WHY? SERVICES

Users’ needs are generally 
fulfilled. 
VisitBergamo is also the only 
one that has a Trip Planner 
(MyVisit).

Managers’ needs are 
satisfied most of the time
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WHY? SERVICES → EXPERIENCES

VisitBergamo allows the user 
to  purchase directly on the 
website thanks to Madeep

InLOMBARDIA provides a
brief description and a link
to the organizer’s website

Bresciatourism provides a
description, contacts and a link to
the organizer’s website
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WHY? SERVICES → ACCOMMODATION 

VisitBergamo deals with an 
OTA 
(Booking.com)

Bresciatourism provides an
accommodation service only on
their Italian version. They link to the
facility’s website
→ focus on accessibility

InLOMBARDIA deals with an 
OTA (italianway.house)
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WHY? SERVICES → RESTAURANTS 

VisitBergamo has a 
restaurant section. It 
also provides links to the 
restaurant’s website

InLOMBARDIA has no restaurant
section, you can book food &
wine experiences, which are
powered by different OTAs
(Musement, Promobellagio).
→ presence of broken links

Bresciatourism also has no
restaurant section, you can book
food & wine experiences.
There is a list of the best restaurants
in the province.
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WHY? SERVICES → TRANSPORTATION 

VisitBergamo provides
contacts and link to the
transport company’s
website. There are
specific sections for car
rentals and parking lots.

InLOMBARDIA provides 
links to every transport 
company in Lombardy. 
Everything is well-
explained and well-
subdivided

Bresciatourism explains also the
timetables and provides link to the
transport company

No transport maps are shown in the 
websites
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WHY? SERVICES → WEATHER & MAPS

VisitBergamo is the only website that 
provides basic weather information.
It is also the only one that has a Trip 
Planner (MyVisit).
Maps are available on every page in 
which they can be useful.

InLOMBARDIA has general climate 
information about Lombardy, not 
in real time.
Maps are displayed when needed 
and there is also a map section and 
“take me there” services.

Bresciatourism has no weather service.
Moreover maps are often not displayed when 
necessary and Google Maps does not work.
There is only a map of the province in the 
homepage.
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WHY? SERVICES → COVID-19

In all three websites there are no pages (nor 
sections or articles) dedicated to the COVID-19 
pandemic, and what to do in order to go to these 
areas (COVID tests, vaccination...)

However, the three sites provide hospital’s 
contacts and links to their websites.

They have a section about Travel Info/Useful 
Info/General Info which should be updated with 
the last COVID-19 rules and information We can assume that this “complete safety” is related to 

COVID-19 
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WHY? SERVICES → SECURITY 

Privacy Policy is explained 
also in English on 
VisitBergamo.

Bresciatourism does not 
display their privacy and 
cookie policy

InLOMBARDIA attaches 
their Privacy and Cookie 
policies
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WHY? SERVICES → SECURITY 

All the three sites respect 
Google’s guidelines, 
according to Google Safe 
Browsing

Users’ data are protected through 
the https protocol
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WHERE? INDIVIDUATION → GOOGLE SEARCH ENGINE (1)

When typing “Brescia” on
Google, the official DMO’s
webpage appears
immediately on the 1st
position.

While when typing 
“Bergamo”, the official 
DMO’s webpage is on the 
4th position.
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WHERE? INDIVIDUATION → GOOGLE SEARCH ENGINE (2)

When typing “Brescia
tourism” on Google, the
official DMO’s webpage drops
a position, i.e. we find it on the
2nd position.

When typing “Bergamo
tourism”, the official DMO’s
webpage reaches the 1st
position.

In Bing Bergamo (VisitBergamo)
is at the 7th position; Brescia
(bresciatourism) at the 6th
position.
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WHERE? INDIVIDUATION → SOCIAL ENGAGEMENT

54,8K followers

226,456 followers

5871 followers

262 subscriptions
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WHERE? INDIVIDUATION → SOCIAL ENGAGEMENT

48,8K followers

114,853 followers

581 followers

0  subscriptions
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WHERE? INDIVIDUATION

54,8K followers

226,456 followers

5871 followers

262 subscriptions
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WHERE? INDIVIDUATION → B2C COMMUNICATION

All the three pages have a special 
section devoted to the relationships 
with the visitors, who can write a 
message or call.
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WHERE? INDIVIDUATION → RANKING

The page is visited first of all by 
Italian people, and then by users 
from France and Russia.
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WHERE? INDIVIDUATION → RANKING

The page is visited first of all by Italian 
people, and then by users from the USA 
and Germany.
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WHERE? INDIVIDUATION → RANKING

The page does not use emails or display and 
paid advertising as part of the marketing activity.

There are few links 
from other pages.
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WHERE? INDIVIDUATION → RANKING

The results are similar to those related to Bresciatourism.
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WHERE? INDIVIDUATION 

VisitBergamo is also present on Google 
Maps, where the users can find information 
about the infopoint located in the airport.
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WHEN? MANAGEMENT→ ANALYSIS OF BRESCIATOURISM 

WEBSITE

Official website of Brescia: bresciatourism

The web presence as well as the published contents are constantly updated 

(current period and in the near future) in line with market trends of demand, 

allowing the potential visitor of the website to view a wide range of proposals.
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WHEN? MANAGEMENT→ANALYSIS OF BRESCIATOURISM 
WEBSITE

The presence of links to other sites connected with bresciatourism is an excellent 

example of how the presentation of the content published and the structure (how 

articles are presented) of the website are placed on the same level of importance, 

resulting in the immediate satisfaction of those who visit this page.
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WHEN? MANAGEMENT → ANALYSIS OF BRESCIATOURISM 

WEBSITE

Visitbrescia is the official page used 

by Brescia municipality and province 

to promote Brescia on social media. 
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WHEN? MANAGEMENT → ANALYSIS OF VISITBERGAMO WEBSITE

Official website of Bergamo: visitbergamo

The web presence as well as the published contents can be considered constantly updated in line with market trends of demand.
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WHEN? MANAGEMENT → ANALYSIS OF VISITBERGAMO 

WEBSITE

The individual activities proposed have a clear and short description and 

timetable, as well as email addresses, telephone numbers and reference links to 

the specific event’s website or page. 

All one always referring to activities or events related with the present or near 

future.
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WHEN? MANAGEMENT → ANALYSIS OF VISITBERGAMO 

WEBSITE

Concerning the social media presence, the 

municipality and province of Bergamo is 

promoted through the Visitbergamo page.
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WHEN? MANAGEMENT → ANALYSIS OF INLOMBARDIA 

WEBSITE

Official website of Region Lombardy: in_LOMBARDIA 

The articles on the site are published with a certain constancy. They include a multitude of activities, including initiatives, events 

and exhibitions throughout Lombardy, relating to both the current period and the near future. There is therefore a continuous

updating of the published contents, which makes it easy for the potential visitor to the site to find the information.
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WHEN? MANAGEMENT →ANALYSIS OF INLOMBARDIA WEBSITE

A lot of information about nearby places to visit, activities and 

events in the immediate vicinity and in the period in question 

are proposed with the previously searched content, allowing 

the potential visitor to the site to find a large amount of 

information at the same time.
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WHEN? MANAGEMENT → ANALYSIS OF INLOMBARDIA WEBSITE

The Region Lombardy is promoted on social media through the inLOMBARDIA 

page. The contents are the same as that published on the official inLOMBARDIA 

website.
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HOW? USABILITY → MENU

Presence of
the logo

Bergamo is the 
only website that 
has a direct link 
to the regional 
website

Internal search engine in all 
the sites and the possibility 
to switch language. Full text 
research available in Brescia 
Tourism, In Lombardia but 
not in Visit Bergamo

Direct links to the 
social media

But the logo in Brescia here is missed! Access to the personal area
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HOW? USABILITY→ NAVIGATION 

Symbols related to the 
cities for a better 
association 

The menus 
remain always 
reachable and  
they are divided 
in clear subunits 

Relevant images 
associated with the 
activity 

Breadcrumbs visible and clear in 
all the websites!
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HOW? USABILITY→ MOBILE FRIENDLINESS

The three websites are mobile friendly

...but none of them has an app

Source:
https://search.google.com

https://search.google.com/test/mobile-friendly
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HOW? USABILITY → DOWNLOAD TIME

Visit Bergamo

EUROPE ASIA AUSTRALIA NORTH AMERICA

In Lombardia

Brescia Tourism

Source: 
https://tools.pingdom.
com/
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HOW? USABILITY→ LANGUAGES

...Site in 5 languages for in 
Lombardia and Brescia tourism

6 languages for visit 
Bergamo...

Informative 
material
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CONCLUSIONS - SWOT ANALYSIS

STRENGTHS
● Easy accessibility
● Direct link to social media 

(Instagram, Facebook and Twitter)
● Constant and frequent publishing of

contents
● Mobile friendliness

OPPORTUNITIES
● Improve visibility > more 

touristic presences
● Improve the web presence on 

YouTube (advertising videos, 
videos about history and 
culture...)

THREATS
● No references to Covid-19 >

how to deal with a possible new
pandemic??

WEAKNESSES
● Low national and

international visibility
● Lack of contents in foreign

languages (need of target-
based contents)
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